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For Immediate Release 
FRETTE, WORLD ACCLAIMED LUXURY ITALIAN LINEN & FINE DESIGN COMPANY, TO HOST ACADEMY OF FRIENDS UNDERWRITER’S VIP RECEPTION, AUG. 02 AT 6 PM; PRESS INVITED TO ATTEND

SAN FRANCISCO, July 26, 2007—Frette, the world acclaimed luxury Italian linen and fine design company, will host a VIP reception for Academy of Friends (AOF) underwriters on Thursday, Aug. 02 at 124 Geary Street, off Union Square.  This exclusive event is the second time Frette has partnered with Academy of Friends, the Bay Area’s renowned charity organization dedicated to raising money for health and social service HIV/AIDS agencies, and launches AOF’s new fund raising campaign for the 2008 season.

Guests will have the opportunity to shop in a relaxed manner, meet the knowledgeable Frette staff and learn more about the craftsmanship and unique Frette style.  From superlative bed and table linens, towels to lingerie, luxe dressing gowns and items for the bath, Academy of Friends patrons are in for a very special evening.  The evening will include informal modeling of stylish bathrobes, chic cocktails and light hors d’oeuvres, and a musical ambiance sure to provide just the right tempo for shopping and socializing.

Frette will once again donate back to Academy of Friends a percentage of all sales made that evening and the following week. Academy of Friends annually provides financial support to recognized and worthy organizations on the vanguard in the battle against HIV/AIDS.  Since the organization’s humble beginnings in 1981, AOF has donated more than $6.5 million to agencies throughout the entire Bay Area.

“We are honored and delighted to return to Frette, a beautiful and splendid company, for the launch of our new fundraising campaign,” commented AOF Board Chair Scott Miller.  “The Frette brand of superior quality and style, is something our underwriters truly recognize and appreciate.  We thank Frette for their support and investment in our community effort to help those struggling with HIV and AIDS.”  

In mid-August and just in time for the Fall/Winter season, Frette will introduce the concept of the ‘branded home’, placing discreetly-positioned logos on jacquards, home accessories and percale sheets.

‘With 150 years of heritage and know-how behind it, Frette is justly proud of its name,’ says the company’s global CEO Enrico Marinelli.  ‘We felt the time had come to allow our customers to share in this pride, by giving them the chance to sleep, dine and relax alongside the Frette brand name.  However, we’ve branded our products with subtlety and irony: in many cases, our customers will have to play “hunt-the-logo” to find the name hidden in the fabrics’ design.’

Frette’s reputation for quality is embodied in its unique partnerships with the finest and most exclusive destinations around the world.  From monogrammed clothes in the dining cars of the Orient Express, to crisp damasks on the tables of the Queen of Italy and the altars of St. Peter’s, Frette’s fabrics have always been prominent fixtures in the best surroundings.
Today, the House of Frette operates 43 freestanding stores in Italy, as well as destinations on the most exclusive shopping boulevards in Paris, New York and Beverly Hills.  
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Press Contact:  Jon Finck, Academy of Friends PR Chair, 415 577 1323 or jpf@encore-sf.com



